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Nafl‘e[ville _ Located in one of the most coveted retail intersections just 20 mites west of Chicago, Yorktown
. Woodridge Center currently features over 150 local, regional, and nationdl brands for shopping, dining,
and entertainment. This 1.2 million square foot mixed-use property includes a flagship Von
Maur, Last Chance (by Nordstrom), H&M, Orangetheory Fitness, and Marshalls/HomeGoods,
Dave & Buster’s inside the center. Target, a 4-star Westin Hotel, The Capital Grille, Yorktown’s
) e’ Premium AMC Theatre and IMAX Cinema, and two residenfial complexes comprise the perimeter

of the center. ,
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THE SQUARE AT YUMTOWN

, | Aspartofa redevelopment mastexplan, Yorktown Center will open Dave & Busters, Emiisg,ﬂurgers +
Brew, Ancho & Agave, an j\la nationally recognized specialty grocer, as well as new retail’surrounding

a | | aone ach't':b'lhmunal out or green space. Over the next'three to five years, the strategic plan further
u , densifies Yorktown's emst‘pg G f—[ community, whlch will create a grand total of 1,200 unlts

within stepssofithe shopping center.

' With 8 million visitors annually and a new residential village,""Yorktown Center offers a convenient,
‘ : ‘ : v ‘ : Opm‘ :I]_ first-class, and unique one-stop-shop experience for customers and residents alike.




In spring 2023 as part of the evolution of the strategic maste
launched a multi-year redevelopment that includes the 12+
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Developing

A Community

Residents of The Summit at Yorktown and Yorktown Reserve become built-in
audiences that create dynamic walkable destinations to Yorktown Center shops,
dining, entertainment, grocery, and fitness studios offering convenience, a broad
range of quality lifestyle options and an enhanced customer experience.

OVERTURE YORKTOWN

Adjacent to this redevelopment, the neighboring residential complexes, Elan
Yorktown and Overture Yorktown, initiated the vision of densification that creates
a modern suburban community adjacent to the center with nearly 500 units.

)
Vi
e

ThiE: L
im T ELAN YORKTOWN -~ =o= PO oy L — ;
1.200 Total
m o o o
Residential Units
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Retail Mix

SHOPPING

VON MAUR @TARGET FOREVER 21 LASTCHANCE  jCPenney

HomeGoods 7%/1/’ Marshalls Buckie & @ z2umez

VICTORIA’S
SECRET

DINING

Bath&BodyWorks {:rancesca‘s” 4\//"56\,

T H E s\\ 'WORLD FAMOUS k““Y [:AR y.
gt FLATTOP BILLY GoAT Sl @

GRILL™ TAVERN & GRILL

llllllllllll

ENTERTAINMENT
aAMC Bt . @artspace  SamE
HEALTH & WELLNESS

QGQcvycLEBAR  KHangetheory

I T N E S S



Demographics

3-MILE 5-MILE 10-MILE
POPULATION 87,199 264,853 1.01M
TOTAL HOUSEHOLDS 35,226 103,651 380,567

AVG. HOUSEHOLD INCOME $122,680 $144,899 $131,279

HOUSEHOLDS & EDUCATION
I-MILERADIUS 2.6 123,498 51.4%

AVERAGE HOUSEHOLDS ARE MARRIED
HOUSEHOLD SIZE WITH FAMILIES HOUSEHOLDS

138,509+ High School Graduate
205,526+ Bachelor's Degree
139,096+ Graduate Degree

$1 57,275 Family Income

RACE & ETHNICITY
10-MILE RADIUS 64% white

10% Asian
9%  Black
1% 2+

5%  Other

Estimated 8 million
shoppers per year

Full-Time Office Employees within a 10-mile drive

31.8%

AGE 24.4% 26.2%
10-MILE RADIUS 17.7%

UNDER 19 20-34 35-54 99+



A Central
Gathering Place

CREATING A SENSE OF PLACE

Yorktown Center serves as a hub to the community by providing guests
with a sense of belonging to shop, dine and engage in activations and
entertainment. Creating convenience, a sense of place and destination
shopping offers residents and office workers everything they need to enjoy
their visits and share their experiences with others.

C“Stomization, Context and details are important

Destination-worthy public spaces

LO Calizatiﬂn & Custom artwork & FF&E

Partnered with local artists & artisans

Clll'ati()ll Customized music lists




Tenant Marketing

Yorktown Center features a full service Marketing team to develop and
execute strategic Marketing campaigns and programs from community
events to public art installations to public relations to increase sales,
traffic and visibility at the center.

— DIGITAL & SOCIAL

Inclusion on property website and directories.

Regular social media posts on property social media
channels with paid support when applicable.
Opportunity to include info (offers, events, promotions)
in monthly e-newsletter.

— PUBLIC RELATIONS

Press releases coordinated with tenants, released in
conjunction with paid social posts.

Strong relationships with local media and influencers
who can offer turnkey services.

— ADVERTISING

General campaigns for center brand awareness across
digital, social, print and sponsorships.

,.-"-
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SMALL BUSINESS POP-UP MARKETS

Community

Programming & 79+ 6+ 8K+
. CACINATONS PERYEAR | ATIENDEES PR YEAR
Signature Events

HALLOWEEN MONSTER MASH THE PARK IN CENTER COURT FASHION SHOWS PHOTOS WITH SANTA




Self-care Precint

Yorktown Center’s Self-Care Precinct is a 12,000 sg. ft. area of the property
where national fitness, health and beauty brands have converged, making it a
one-stop shop for guests and nearby residents.

The property was redeveloped in 2018 and now features a premium selection

of brands, including CycleBar, Orangetheory Fitness, Amazing Lash Studio,
UFC Gym and European Wax Center.

ORANGETHEORY FITNESS

N
CYCLEBAR

AQCcYCLEBAR “Dfrangetheory

F I T N E S S

UrCsvm




Nearby Hotels

DuPage County’s only 4-star hotel, The Westin, is conveniently nestled
in the northwest corner of Yorktown Center’s property. The Westin has
an impressive guest attendance of 170,000 people per year. Further-
more, The Westin hosts over 60 multi-day conferences each year and
is home to Chicago-favorite Harry Caray’s Italian Steakhouse.

;Mﬂilll

2 ,000 t Hotel rooms within a 3-mi radius
3,800 t Hotel rooms within a 5-mi radius

A b

HARRY CARAY'S ITALIAN STEAKHOUSE HOLY MACKEREL!
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By The Numbers

FACEBOOK

1 6,300"' Page Likes
679,300"' Reach

INSTAGRAM

3 ) 7 00 * Total Followers
200,400"' Reach

TWITTER

2 ,000 + Total Followers

P ENDLESS POSSIBILITIES

WEBSITE

2 7,300 + Average Monthly Sessions
59,300 + Average Monthly Page Views

EMAIL

44, 7 00 + Total Subscribers

SMS

1 8,900"' Total Subscribers

YORKTOWN CENTER

rve a lil' somet

#COMETOGETHER



Environmental,
Social &

Governance

OUR COMMITMENT

At Yorktown Center, we honor our connection to the community and the environment,
recognizing blessings and generously sharing resources with others. Our management
team at Pacific Retail strives to be stewards of sustainability across their portfolio of
properties by collaborating with stakeholders at all levels.

LED is highly energy efficient technology.
The widespread use of LED lighting has the
greatest potential impact on energy savings,
and we’re proud to have over 2,000 LED lights
installed. Solar panels also deliver energy
from our rooftops.

This is a crucial component to centralizing
property infrastructure. Our operations run
efficiently to monitor ventilation, lighting,
energy, fire, security systems and more.

We make recycling easy for our tenants and our customers.
All recyclables are placed in a single bin for recycling.

We will have several new stations to supply electricity
for electric cars and plug-in hybrids in the upcoming
year.

(%

Cardboard recycling minimizes waste and improves the
overall hygiene of the environment. It also helps conserve
natural materials. Over 250 tons of waste are recycled per
year at Bridgewater Commons.
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The Square
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LEASING

MITCH SPENCER
708.250.0978
MSPENCER@PACIFICRETAIL.COM

RYAN BACKS

317.389.6875
RBACKS@PACIFICRETAIL.COM

LOCAL LEASING

ANGELA PHILLIPS
601.983.9607

APHILLIPS@YORKTOWNCENTER.COM

MAGGIE PAWELEK
630.816.4110
MPAWELEK@PACIFICRETAIL.COM

Yorktown l

(enter

VIEW SITE PLAN"

CHECK OUT THIS

FLY-THROUGH OF OUR
DEVELOPMENT PLANS \

#YESTOYORKTOWN

0 Q @yorktowncenter
630.629.7330 | yortowncenter.com

203 Yorktown Center
Lombard, IL 60148



PACIFIC
RETAIL

© 2023 Pacific Retail Capital Partners
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riner with us!

1' J_L : o
AL o (:|f|c atail Capital Partners (PRQf is one of the nation’s premier real
pstate iffvestment groups, with a proven track record of evolving and
repositioning large-format retallgro rties. Based in Southern California,
PRCP st s over $3-hillion and 24 million square feet in

. D seol »mwm management and an additional 17 million square feet
] bRty - of asset™anagement, advisory and master planning services.
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